
EXPERIENCE

UX/UI Designer (Consultant) 

UX/UI- & HMI Designer (Consultant) 

Led the interaction design for the brand’s fl agship six-seater   
premium SUV called Lynk&Co 900. 
Defi ned user fl ows, interaction logic and designed a           
high-fi delity interactive prototype for the Rear Control Display. 
Providing easy access to commonly used functions for the       
second and third row passengers .

Rita played a key role in designing and developing the Lynk & Co 
07 Moods App, an in-car experience blending light, sound, and 
visuals to help drivers relax, recharge, or energize. 
From concept and workshops to high-fi delity prototype, 
she created six customizable moods that transform the cabin into 
a personal sanctuary while refl ecting Lynk & Co’s playful,
innovative brand identity.

As one of only two designers in this exploratory initiative, Rita           
contributed to concept creation for next-generation interactive         
surfaces. By leveraging her background in design and product        
development, she explored innovative ways to merge physical 
and digital touchpoints inside the car.

HiQ | Nov 2022- Present

Lynk&Co Design | Apr 2022- Sep 2024 (2.5 years)

Rear Control Display Design | Lynk&Co 900                            
(Launched: April 2025)

The In-Car Moods APP | Lynk&Co 07 (Launched March 2024)

Smart Surface Technologies | Digi-Physical Team

UX/UI- & HMI Designer  | Digi-Physical Specialist

A creative UX/UI & HMI Designer with proven         
experience at Lynk&Co Design and HiQ.
She brings 2.5 years in automotive UX/HMI and 15 
years as a Senior Designer/Product Developer in 
footwear and accessories, offering a unique mix of 
creativity, business thinking, and cross-industry 
expertise to design intuitive, user-centered 
experiences that deliver real results.

Rita Anthony

Consultant on UX/UI and HMI design projects across industries on      
various projects such as Volvo Penta and Majblomman.

Below are key achievements at Lynk&Co Design:

Portfolio:
www.ritaanthony.com

Gothenburg, Sweden
Email:                                          
rita_anthony@hotmail.com

PERSONAL 

KEY SKILLS
Roles: 

Design Process: 

Collaboration: 

• UX Designer
• UI Designer
• HMI Designer
• Digi-Physical                       

Integration
• Workshop Facilitator

• User research
• Journey mapping
• Benchmarking
• Design strategy
• Human-centered-       

design
• Trend analysis
• Concept development
• Problem solving

• Multicultural teamwork
• Stakeholder                    

engagement
• Cross-disciplinary          

alignment



EARLIER CARREER IN FASHION &                 
PRODUCT DESIGN (2004-2020)

EDUCATION

ADDITIONAL COURSES

UX DESIGN

3D-Modellering & Animation i Open Source-miljö (7,5 poäng) 

Digitala Verktyg För Visuell Kommunikation (7,5 poäng)

BA (Hons) Design Technology For The Fashion Industries- 
Footwear Design

BTEC Studies In Art & Design

Yrgo | 2021- 2022

Gävle Universitet

Högskolan För Konst & Design (HDK)

London College of Fashion | 2000- 2003

London College of Fashion | 1999- 2000

Summarized for clarity. Full details available on request or on LinkedIn) Design Tools: 

KEY SKILLS

• Print Designer, NA-KD (2016–2017) & Designer, Lindex (2017)
• Senior Women’s Footwear Designer, Din Sko (2009–2014):                    

Designed full ranges, coordinated China production, conducted           
international trend research

• Footwear Designer, Greenmark (2007–2009)
• Earlier Junior Design roles with KappAhl, Elite Creations and                      

BSV International

• Figma
• Blender
• Adobe XD
• Adobe Illustrator
• Adobe Photoshop
• Blender
• Indesign
• Miro
• Adobe After Effects
• MS Offi ce
• PDM
• Microsoft Excel
• InDesign

Senior Accessories Designer/Product Developer
Saddler Scandinavia AB | 2019-  2020 (1 year- maternity cover)

Led brand alignment and design strategy for Saddler’s in-house men’s  
accessory lines, ensuring consistency with overall brand identity and   
market positioning.

Senior Menswear Designer/Product Developer
Stayhard | 2018- 2019 (1 year- maternity cover)

Directed design for in-house brands, ensuring strong brand identity: 
William Baxter, Speechless, Studio Total, Adrian Hammond


